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The figures in the margin indicate full marks
for the questions

1. Answer the following as directed : 1x8=8

oo AT fAerepia Te fiea
(a) What is meant by brand management?
@@ AR T 2
(i) Developing sales strétegies
& e R 31!
(ii) Creating advertising campaigns
fRearm ST Ceas Fch

(iii) Building and maintaining brand
perception and value

@%F MG WAF o7 IHR FICO!
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(2)

| (3)
|
(iv) Conducting market research ' y o
c) ich of the following can contribute to
ISR SICIF FICH! | brand associations?
( Choose the correct answer ) ! OIR IO T @ NS SR @A
1 " (i) Consistent messaging
(b) Brand personality refers to asetof | SPRSS 1
characteristics associated with the \ (i) Inconsistent product quality
brand. 39S T B9 T
@s ItERh @el oo Tow (iii) Negative customer reviews
TSP 2R =Rl
CIPTBPTRP (PR = | 4
’1 (iv) Poor customer service
(i) financial T IRE Gl
( Choose the correct answer )
pi ( = TeaCH! IR St )
; (d) Private label brands are also known
(@) human-like b
RICESRCH 2RTSh T @SS JF1e & 3w
(i) licensed brand
(i) technical ST @9
To 1) manufacturer brand
e
AT @Y
(iv) legal (ii) national brand
CIET W@ @
( Choose the correct answer ) (iv) store brand
(o= Techr 1fR fere ) 23 @9
( Choose the correct answer )
(o T AR Tferea )
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(4)

(e) Logos are visual representation of a
brand and help in brand recognition.
PR @Y P ARy W @
forresTe I=RE T | _

( Write True or False )
(o= & o fors )

() Brand image is fixed and cannot be
changed once established:
@9 S TA WF TS @RE Pige T
IRI R |
( Write True .or False )
(% & wrom fordn )

(99 Branding helps in creating customer
by establishing an emotional

connection with them.
AR AZFT OO @A @ o R
AP B S R A |
( Fill in the blank )
(413 1% o[ 1)

(h) Strong brand identity results in positive
brand .
B TR @e #AReE e AT @9
— oMeee g5 |
( Fill in the blank )
(i o @ )

( Continued }

(5)

2. Write very short answers to the following

questions (any six) : 2x6=12

m@m%qmﬁm(ﬁ@mwm :

(a)

(b)

(©

@)

(e)

26A/102

State the features of a good brand
name.

<01 O @9 T CIREPTRR fora |
What is disruptive branding?
Csa1be @fes 9

Explain co-branding with examples.

TARITTR R T 3997 |

Explain why a brand slogan g
important for marketing,

@ F9M o Reteor 9 ey, < <1
What is brand positioning?
@9 el {52

Explain the factors influencing brand-
customer relationships. '

@AY-1TF T Aelfde © T IS A
411
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(6)

(9) Write about the challenges in brand
planning,

A ~MRTE ez Ryc fe |
(h) 1Wha.t is global branding?
P &S 52

i) Write about any two successful retail
brands.

ﬁmﬁwwa@ﬁmﬁw

() State the objectives of brand
management.

@S TR SRR Sy 79 |

Write short answers to the following

questions (any foun : 5x4=20

oo f 2PTHRe 59 Bed fors1 (R e wifiy)

(@) Explain the features of a good brand
name.

BT O (19 A IR 7147 74 |

(b) Discuss the advantages of brand
extension.

1% EPI JREPHZ S 47 |

(c) Describe -the strategies for building
positive brand associations.

ﬁwwcawwsrmcﬁ*mm‘wwn
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(d) Discuss the stages of evolution of
brands with examples.

@I RIS mmﬁﬁww:

(e} Explain the challenges faced by
companies in maintaining brand equity
over time.

s 9P TR R @R R s
Wﬁw*ﬁmmww

<41 |

() Describe the different bases of market
Segmentation,

wﬁwaﬁ%ﬂﬁmgumW]

(9) Explain the key elements of brand
positioning,

@0 'fEnfes 3o ST T4 301 |

(h) Describe the strategies to Strengthen
brand-customer relationships,



(8)

4. Write long answers to the following questions

(any two) :

WWWWWW(@@W@I):

(@)

(b)

(c)

(d)

(e)

26A—8000/102

Discuss the different types of brands.
@%? RiSH 2FReR Sicam <41 |

Describe the various components of
brand -identity with examples.

@9 AR Rfeq Somepmz SR 3
9 |

Analyze the strategies for developing a
strong brand image.

o1 MPTN @e A M oER Aw
PR Remd <11 |

Explain the main reasons for brand
repositioning by businesses.

JEHEHE @ Rerfenfik F@ 137 FRePmRz
IR 4T

Discuss the factors contributing to retail
branding growth in India.

mm@ﬁs:%mw
31 |

7 ok &

10x2=20
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