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COMMERCE
(Honours Core)
Paper : COM-HC-5016
(Principles of Marketing )
Full Marks : 80
Time : Three hours

The figures in the margin indicate
Jull marks for the questions.

Answer either in English or in Assamese.
1. Answer the following as directed : (any ten)
1x10=10
ROHIPIE FeaeEr St @ ¢ (R 72b))

(i)  Segmentation of consumers based on
factors like climatic zone, continent/
country, region, state etc. constitute

segmentation. (Fill in the blank)

GETR, SR/ (7, I, 2o Wi fofes
TSGR [eeH ORI Rl

1 | (4Tl 312 279 1)
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(@)

(iii)

(iv)

(v)

A provides written information
aboutEthe productivits¥features,

composition, performance etc.
(Fill in the blank)

Q T AR, 2N @, el
ISl M| @ . (T A2 999 F9)

Social class, religion, race, culture etc.
are significant variables for

segmentation of markets.
(Fill in the blank)

A =T, &, ‘a'*f, scgfe Wit IeeT
SO AE 8FGS ToATH |
(3T 912 279 1)

The first step in new product

development is 3
(Fill in the blank)

T T SIS 22 o7 tam |
(0T 212 279 F1)

Under pricing policy, a very
high price is set for a new product
initially and gradually the price reduced
as competitors enter the market,

(Fill in the blank)
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(vi)

(vii)
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T IR S SRS o BT
S5® T Io Y SR fBIme T aferisg
A T T W o A SRAce @ 23

(3Tt A3 77 7))

A company that attaches the same
brand name to all of its products is
called (Fill in the blank)

R @I 237 TR AN G5 @
N 2l FF, Cofon A6 QT 2T |
(T 312 %99 )

Form of testing markets and getting
customer feedback of promising ideas

is called

AR TGO 2zTT Afefem SeRTETT
90T & Q@i?

(a) idea generation
9919 Serife

(b) concept testing

RO AT

Contd.



(ix) Which one of the following is not an

(c) product testing
uncontrollable factor of marketing

A AT environment ?

(d) test marketin T O T CHRIACE! SIS TS

g
(viti) Th (a) Economic growth
Vil e strategic use of a brand’s equity in

which the marketer leverages the oo R

brand’ X

‘e isS good name to buy something (b) Level of education

T T3) 1 T T (A AR @O (| e B9

ACO FAGeTO! R A [ @@ THIBY | (c) Marketing mix

Sdaiilsil " TR

(a)  co-branding (d) Price policy
CP-Gfes CQIRIIT

PPl ension (x) Which one of the following is included
@eF i | in sales promotion ?

(c) line extension e @R RE! TR Fv TiRe?
A2 TR (a) Personal selling

(d) product extension Jfeore Kl
AT e (b) Exhibition

et
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(c) Advertising (c) Adoption

Reai=f SR
(d) Publicity el Bt
ool
(xi) Product simplification is the process of ; fer

U AR T G A, T
(@) increasing the product line
AU AP I T
(b) changing the product line o e @IFeE! T35 SIRTsmN S w232

AN FATRPE FeTle T 2

(c) reducing the product line

(xiii) Which one of the following is not a

component of product planning ?

(a) product innovation

@) SO
AT FoEaPSe g T 2
(d) amending the product line (b) product diversification
AU IR A 10 2 g Ehae
xii) Which f the f ing i ity
e adv;rtis?r?g goal ?e fepNEagg ot an (c) product standardisation
[FCse @M R o T2 2 ) TR
A i .
i ttent1oi1 (d) product branding
i S
(b) Desire Ty AL
x|
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(xiv) Sales promotion activities are (xvi) Television is an example of

conducted by
G @G 2T G A0S (Bfifob
R Teleel TGRS ARpikTe F SRe?
(a) ;roducers (@) emergency goods
AT
e gio R
(b) wholesalers
COC S (b) convenience goods
(c) retailers i e
bl oIz g (c) shopping goods
(d) government ) j G 9 G
bIPICT (d) impulse goods
(xv) Consumer behaviour is affected by Rfer wgle &
(SI&F BB ORI F1 ST 3'e (xvii) Which one of the following is related
(a) family to micro-environmental forces ?
CISRIG R @R T AREET ST F51S
(b ) o @ﬁ\a?
A (a) Demographic
(c) income TR AR
S (b) Marketing intermediaries
(d) All of the above IS TIZOIIS]

@7 SIBIZTPR5!



(c)

(@)

Economic
S RIO(oE

Socio-cultural

AEr-AIRF T

(xviii) Which of the following is not included
in psychographic segmentation of
markets ?

NHe (@R el Tigiqe @y feea
TOOG = ?

BO3F0 0238

(@)

(b)

(c)

(d)

Personality

Jfeg

Lifestyle
G R
Attitude

AR

10

Answer the following questions : (any five)

2x5=10

weTe Tl iR Oes &t 8 (R #lisey)

(i) What is market segmentation ?

Gy Reemad {52
(ii) What is skimming price ?

&R T e

(i) What is rural marketing ?

SNy qERe 52

(iv) What is sales promotion ?

Rl Tl 52

(v) What is green marketing ?
Froe el f5e

(vi) What is social marketing ?
AT T 52

(vii) What is branding ?
T AN (52

BO3F0 0238 g4l
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(viii) What is direct marketing ?
O @ {52

(x) What is trademark ?
ez &2

(x) What is marketing environment ?

JEnseee A [2

3. Answer any four of the following :
5x4=20

TS fAIEIE Rzt sifebre Ses forat ¢

() Explain the advantages of direct
marketing.

PO IS FRAPTR IR0 <1 |

(i) Explain the significance of the study of
consumer behaviour.

@ﬂca@ﬂvm&erMEmaia&wiaﬁqnag“

(iit) E.xplgin the significance of channels of
distribution in marketing, ;

TEIRFS [T AT wieoid 21t <o
(iv) Explain the advantages of packaging
COICATRTIRC R, 1= Rl

BO3F0 0238 12

(v) Explain the importance of market
segmentation.

R RoEmses oFg I 1|
(vi) Explain the importance of marketing.
JGIFIET TR TR |

(vii) Briefly explain the functions of
packaging.

BrolERes FReE s DT F

(viii) Explain the distribution policies which
are generally adopted by the
manufacturers.

eI RS gzl 91 e
oo TR

4. Answer any four of the following :

10x4=40
oS AR gl ooy Ted ol ¢

(i) What is new product development?
Explain the various steps involved in

new product development process.
2+8=10

agﬁ:ﬁﬂfﬁﬂﬁliaﬁﬁﬁﬁﬂgn?ngzﬁ]ﬁmaq
3m§ﬂﬁ;ﬁﬁ@x§ﬁgfﬁ%ﬁ$memﬁaﬂﬂﬁﬁﬂﬂ

BO3F0 0238 13 R



@)

(iii)

()

(v)

(vi)

Explain the different elements of
promotion mix. Distinguish between
advertisement and publicity.

6+4=10

- TG PRy Rifed SAmm@E im0 |

@i i 2bieT ee /iy &2t

Discuss the various factors that
influence consumer behaviour.

AT ©ilb< eeiive w1 [ifew SAmFRE
A 5 |

What‘ 1s channel of distribution ?
Explain the various factors which affect
the choice of channel of distribution.

2+8=10

Rl eiteTt &5 2 Rl etliey fRffon ,
AR T BAMPR 1) w?ﬁﬁ Vo ¢

Discuss the various environmental
forces influencing marketing

FIRFAR Wb 51 | il

What 1s_ pricing ? Discuss the factors
influencing product pricing decisions

2+8=10

BO3F0 0238 14

”~

71 4idael 7 2 59 WE 4R Praiss deikifte
9] ©AMAEIS SNEnal F |

(vii) What is product life cycle ? Explain the

different stages of product life cycle.
3+7=10

W SRF o 2 3N [fen AEEE 396
S|

(viii) Discuss the different bases used for

(ix)

BO3F0 0238

market segmentation.

o Reees a@ TR @[l {ied obTR
SR B0
Discuss the various concepts of

marketing.

ToRR [RfeR RAPTER SICETo <=1 |

What is marketing mix ? Explain about

the ‘7Ps’ of marketing mix. 3+7=10

el e e IeRES (R o6 P
e il 4 |

I
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Paper : COM-HC-5026
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The figures in the margin indicate
Sull marks for the questions.

Answer either in English or in Assamese.

1. Choose the right answers : 1x10=10
o7 Te0o! i Sfered ¢

(a) Financial decision involve

8 Pt oY% =

(i) Investment, financing and dividend
decision

s, fema 9% e e
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(b)

(i) Investment, financing and sales
decision

ffcs, e sin [t S

(i) Financing dividend and cash
decision

RerRE, aeiRs Wi 99 Figrs

Discounting or present value is

ITIF=E I TGN 6T 2

() Same as compounding
CTNETTARR TS G0

(W) Exact opposite of compound or_
future value
CTRECRe A R 1 ©[aed 0

(ir) Slightly different from compounding
technique
CTRETTNS (Rl #f41 Ot 5j2

(iv) None of the above

G D18 7ay

BO3FO0 0248 2
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(c)

()

BO3F0 0248 3

Capital budgeting deal with
IYETH] ST (T 2
(i) Cash management
9 ARG (EHmTS)
(i) Management of working capital
TG T ARGIEA (@)
(iii) Managiﬁg fixed assets
B A ARG (EFER)
(iv) None of the above
82T OIS 7

If the required rate of return is lower
than the interest payable on bond the
value of bond shall be higher than its

face value.

(Statement is true or false)

TolIfErs o7 T Tl T W SRk T I+
e e @R 2|

(Gl&h! st @2qt [99))

Contd.



(e) Issue of equity share is
FA SeHlsig f{feT 2
(i) Short-term source of fund
R Afem T iR
- (i) Long-term source of fund
AT S B el
(i) Medium-term source of fund
TR e S prage
(iv) None of the above
ST «ole J
() Cost of capital of g firm is
<Pl 2SI T <475 2
() The minimum rate of return
expected by its investors
RGP Saow seq sy o0
(i) The maximum rate of return
€xpected by itg investors
R RE I iR siftsore wreq Sl
IE
(iit) The margina] Cost of capital
T @b @By <=5
(iv) None of the above
S9[FT «hIe ey
BO3F0 0248 ‘ 4

—,

(g) EPS refers to

()

EPS it 2o

() Earning Plan Scheme

(i) Earning Per Share

(i) Earning Profit Scheme

(iv) None of the above
ST OIS T

On the basis of concept, Working
Capital may be classified

P FoTA AN PR TR 1 27

() Regular Working Capital and
Reserve Working Capital

TR IR T o wEre
SRR Lo

(W) Gross Working Capital and Net
Working Capital
0 TN A S Siloe] PRI e

(i) Permanent Working Capital and
Temporary Working Capital

FR IR T O SFFR G
AETE
(iv) All of the above

SR REEm|

“
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() Ownership securities are represented
by debenture

Statement is

NIRRT Falsre7ig ez e afoR i wE
ffe—

(i) True (3B)

(i) False (Fx)

() Corporation Finance is a wider term
than business finance

Statement is —

JeET Rests FoE ¢ [{ew «ifvR 32
W__

(i) True (3B)

(i) False (Fr=)

Answer the following questions in about 50
words each : 2x5=10

oo AT OO T @o B Wi *Rg fouqwe
o7l 2

(@) What is the nature of financial
management ?

RS ~ARomR g e

BO3F0 0248 6
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(b) What is net present value ?
oS G T {2

(c) Define operating leverage.
ARG foreies Akl |

(d) What is stock dividend ?
%5 el {52

(e} What is dividend ?
sTrefee 2

Answer any four of the following questions
in about 150 words each : S5x4=20

o[ Rz BIfA19 Ted S€ob] *we foese TRl ¢

(a) Briefly explain the source of long-term
financing.

LT e TOPRR 5I0 I 1|

(b) Distinguish between financial leverage
and operating leverage.

o fFreEs e wHiiEb: feiEes e
ey ol |
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()

(d)

(e)

()

(h)

Explain the capital budgeting process.
SETER] NS0T siftem PG T4 |

Explain the various forms of dividend.
YR e aoRA Rae < = |

Explain the signifi
gnificance
capital. of cost of

Sta-te the consequences of over
capitalisation.

O e AR S )

Explain the main tools of
cash i
and control. %

= TRR I

State the limitati
oyal (Goyi Wi !
management. nancial

ﬁéﬁlﬁﬁmﬁqﬁ:ﬁﬂﬁﬁﬁpﬂﬁﬁxﬁqzﬁﬂl

BO3F0 0248 8

the following

Answer any three of
10x3=30

questions :

oo Tl el ofApe Oet TNl &

(@) Discuss the traditional methods of
capital budgeting decision.

e AeEn Franes SrEoIaTe RO
S[igetna 34|

trategies of efficient

(b) What are the basic s
t ? Discuss the

cash managemen
importance of cash budget as 2 tool of
5+5=10

liquidity management.

and Miller

digliani
(c) Elaborate Mo g il

hypothesis of d.ividen
Examine it’s validity-

reied e Frare
Miller 3 @ieiid R
szl Roee !

CFa9 Modigliani <
el 9 | 29 AW

Contd.
BO3F0 0248



(@)

(e)

Explain the characteristics of financial
management. Describe the goal of

financial management. 5+5=10
RS ~ARbEmE WREPRR e = e
AROITHE sTFpTR Raaet |

Explain the concept and determinants
of working capital. 2+8=10

IRIFT o4 LI=EIC5] TG 1 A B
@ECE W= a1 =9

(f) A company is considering to purchase
one of the following two computers the
details of which are given below.
@A @B 751 FFACERE WS #[1 wor
GO = BT w1cet | SiR#{Toi 7o Rawet
wero 3l 2

[ Year ’ Cash In flow (in Rs) Discount factor
Computer A Computer B at10%
1st 20,000 22,000 0909
2nd 24,000 40,000 0:826
3rd 26,000 8,000 0751
4th 18,000 20,000 0683
| 5th | 12,000 10,000 0621
W._—‘_‘_-—-
BO3F0 0248 10

Cost of the Computer A and Computer
B is Rs. 55,000 each.

2T A 1% Ff#ITHE B rAiGIce 2fSnN
I T Rs. 55,000

Calculate Net Present Value and
suggest which one should be purchased
by management of the company.

P IGAH e AERd IR ARDEENee
! IR e Seo |
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