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1. Answer the following questions as directed :

1x8=8
wore frat eiaRs ot SR Bes ¢

(i) The process of converting thoughts and
ideas into a meaningful message using
words, pictures or symbols is known
as . (Fill in the blank)
7, B 3 5% 392 IR ou i aares wrdsyef
i FelRe TR AFADBD I

Sl IR | (AT HZ o7 F91)
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(i) Media scheduling does not focus on the
frequency of the advertisement.
(State True or False)

S eifrrrges Retsig st 4T
Rigzed (8% @ o5 f73)

(i) State the full form of ASCI.
ASCI ) =9l sy

(iv) Aishwarya Rai in Loreal advertisement
represents appeal.
(Fill in the blank)

T RER Retsie dydai e G
Aty T (A7 512 23 )

(v) Which of the following is not a function
of an advertising agency ?

O (RIS (P! Reatoi ST p a2
(a) market research

G A
(b) copywriting and design

IR W Rz
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(¢) media planning
RS oAk

(d) product manufacturing

Ao Sesima

(Choose the correct answer)

(o7 Bewch! AR Shieay)

(vi) The headline is considered the best
important part of an advertising copy.
(State True or False)

Restsiers 3Pi R sibizes T apgolef
O 6T oty = (3% @ o7 f&3))
(vii) The ___ method of preparing an
advertising budget allocates funds

based on a percentage of the company’s
total sales. (Fill in the blank)

ReasiTa aces oo Tfos
Wmﬁa&ﬁaﬁawmem%ﬁwﬁ
W SR 9 | (T 31% 23 =)

(viii) Which of the following is not an

example of internet media used for
advertising ?
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R (PG REeione A IR T4 TORE6 (c) State two features of good advertising

Mg Sz F=A 2 appeal.
() Social media platform D1 O et g Al
5 AR Bl (d) Why is it essential to measure the
R A effectiveness of advertisements ?
(b) Search engine RaoIR FALTOIR (G4 (EIRIC! R SRR 2
o5 2fgH (e) Mention two advantages of flighting
(c) Television commercial strategy of media scheduling.
R S fifen wifergess Fil FeR bRk
T =
(d) Email marketing
) () State two arguments given by
J03E MEH0L economists against advertising.
(Choose the correct answer) Reiee Reles wsfoRn s ot 75! 3
(o7 eI AR Greqr) a4
2. Answer the following in brief : (any six) (g) State briefly the AIDA model of
2x6=12 advertising.
weTS AR 540 d fual ¢ (Riceieanl =aon) fRiealoig @269 (AIDA) TCTTH! 5T Sra
(a) State two objectives of advertising. 911
Feiora WW @ 3911 (h) Give two real-life examples of using
) ) . transportation vehicles as a medium
(b) Mention two disadvantages of using for advertising in India.
. . dia
calenders as an advertising media Wﬁmwmmmﬂmww
(FPETSRT Relslg Mg Roicel IS FI] A 75 AW TR Tuiael |
7o SRdt S |
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(i) State the concept of micro scheduling
in advertising.

R@iviTe N2F CIOiTed YRelics! Swe 3|
() Give two featuers of affiliate advertising.

fPfETCEs Resiome 7By @Yy Bt

3. Answer any four of the following questions :
5x4=20

oot WAl eHPTRI fRcec s1fRbIT Sex faw ¢

(a) Briefly describe the elements of an
effective advertising copy.

5! el Resioi TR SAMPTIRS Rac v5is
o 10|

(b) Discuss some of the commonly used
direct advertising media.

AFATS IRZO [gell 2o Keatsid Mg
Seleicim el

(¢) Explain some of the factors affecting
audience analysis.

i ROSRETS SR (ST IR 11 41 |

(d) Discuss briefly the significant role of
an advertising agency in the modern
business world.
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(e)

(9)

(h)
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Sy JEIRT Tefee Reaeq AR o !
TATE ST A 4 |

Explain the negative social impacts of
advertising.

R @R3ps ANEs gers Raw T
Ealll

Explain the various methods of testing
communication and sales effect of
advertising.

Retsimg @Al o PR 2o 2[R 39
RfSn A= o 1)

Explain briefly the legal aspects of
advertising in India.

Cios RElviig Sz PR R o3
39|

Discuss the factors affecting the
selection of advertising media.

Reato YR FdiTe 2ol (IEART FIRFTRI
R =icEna 31
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4. Answer any two of the following questions :
10x2=20
woTS Tl ereTER Riceicar ghre Bes B ¢

(a) Discuss the factors to be considered
while deciding the advertising budget.

Reeisig s Refvd w91 e Rsa /9
SN PRI [ S0 34 |

(b) Discuss the merits and demerits of
internet advertising.

TOR REBIoRT @9 s SRR R S
9

(c) Discuss the various types of advertising
copy.
Rfen w0 Reatom sfe Raw SicEmsa =i

(d) Explain the various testing techniques

used in evaluating advertising
effectiveness.

fR@ivi FieTol Fenie IRz Rfew [
PHEPRES R I 41|

(e) Critically assess the significant ethical
aspect of advertising in India.

BReS @I SIS Wow fspies
TG T 1|
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