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Jull marks for the questions.

1. . Answer the following by choosing the correct
option : 1x8=8

o5 [ow AR Sheal Mrmewe e faw ¢

(a) “Marketing is the delivery of standard.”
This definition of marketing has been
given by —

“FGIRFI T TG AW |7 IFITFOR 92
Ol SARGIRR —

(i) Stanton ((3B)
(i) Kotler (IB=R)
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(iii) Mazur (JGR)

(iv) Tousley (OIg(=)

Bread is an example of

@ 3 Suizad = |

(i) emergency goods
TERPET T

(i) convenience goods
ARG T

(iij) speciality goods
Roag < @I

(iv) impulse goods
3Rm e

Consumer behaviour is affected by —

(SIE 5 RIS T SRR T —

(i) Income (SN¥)

(i) Family (sif<xe)

(iii) Age (IT)

(iv) All of the above (eof¥ SIDIREZY
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(e)

Product diversification is essential to
meet changing tastes and desires of
which one of the following ?

w3 b asd Reae @INER ARtS e T
G AP AR TR 2

(i) Consumers (J%F)

(i) Government (vFR)

(iii) Sellers (Rtz9l)

(iv) Policy makers (TS Feferg)

Introducing a product or service at low
price is called —

Besliffe ¥ WA G ApFR AR RS
7% e s & gl oo 2me

(i) Prestige pricing
wefiaislef W i

(i) Psychological pricing
Tl i g

(iii) Penetration pricing
ot wiw el

(iv) Skimming pricing

sifge i e
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(h)

Which of the follow1ng is an example of
promotion mix ?

e @ B8 s oM =3 e
(i) Trade fairs (e =)

(i) Advertising (Rei=)

(iii) Test marketing (IT 2

(iv) All of the above (BARIE SIHIRCZDN)

Sales promotion activities are
conducted by —

R} 3 PG ARGIETS T —
(i) State (FFFII)

(i) Customer (2XF)

(iii) Retailers (I ReoiR)

(iy) Salesmen (R )

What is environment friendly marketing
called ?

AR Srge a1 (PRI 22
(i) Service marketing

RN @14
(i) Green marketing

CTeS IENI
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(iii) Value offering
U ATRA
(iv) International marketing

G OF IS

2. Answer the following questions very briefly :

(any six) 2x6=12
weTe il eeTTeR oI B el ot ¢ (R
L2))

(i) State two characteristics of marketing.

@RI 7o (IR T T

(i) What is product differentiation ?
AN AR e

(i) What is co-branding ?
AN AT [

(iv) What is prestige pricing policy ?
Thmisef NS e fe

(v) Write two importance of channels of
distribution.

o9 2R 75 oy B
(vi) What is e-tailing ?
23R e
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(viij What is personal selling ? (iv) Describe the market positioning

Fieare [t e , concept.
(viii) Write two factors affecting pricing mix. JEIT QIO GRS 90 I |
v et R ereifEe st 75resma Bl | ' (v) Explain the importance of market

segmentation.

TR Relftressis owg Il 01
(vi) Discuss the stages of product life cycle.

(ix) What is consumerism ?

FeRm 2
(x) State two advantages of direct

marketing. Teolife T SR 5 SRR SIEAIHA! I |
AOPT ISP 70 R4 B (vii) Discuss the various forms of
distribution channels.
3. Write short answers to the following e Bfew SRPRPTE. SICAISAT
questions : (any four) 5x4=20 . ot @ hal
ETCZF Bea Bl ¢ (ﬁ@kﬂf 515 (viii) i};ﬁﬁigntg}le advantages of online
(i) Explain the differences between
traditional and modern marketing. AR ISP RAPTR I 4|
ST S YT TCIFET Ters 47 ,
4. Answer the followin ti :
ottef — g questions : (any two)
) . . ' 10x2=20
(i) Explain markeﬂn:Tnlx. A fCATe SRR B Bl ¢ (Reaizat i)
JGIFF EHEU)] | .
b fird . . (i) Discuss the various environmental
(iij) Describe the fac?ors influencing forces influencing marketing,
consumer behaviour. o S
IGFEF YRS T Rfen AR
T Jifie 741 ©
ST AGIIT ASRNEE 3N CAMTRR SRR, SIS 1|
90 |
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(i) What is consumer behaviour ? Discuss
the consumer buying decision process

with examples. 3+7=10
ToATSIER Wpsd WA 2 Sorerat s
Frais afEmdt Sriggem tice St 91 |

(iij) Explain the different basis for
classification of products. Discuss the
functions of labelling of products.

_ 3+7=10
Bestite w1 IR RfSw ez i 11
Beslife T (ARSI FIEREA ST 34 |

(iv) Describe the objectives of pricing. Explain

the pricing policies which can be adopted
by a new product. 5+5=10

o e SrmiRE 39 T 1 961 TRl
Beslifte 7R T R @ Az IR o[t
AGIoTIE I |

(v) What is promotion mix ? Discuss the
factors affecting promotion mix
decisions.

BT it 52 T e Fraierres
AoRIAC T SAMRR SCAGT 1 |
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