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The fi gures in the margin indicate
full marks for the questions.

Answer either in English or in Assamese.
1. Answer the following questions as directed :
‘ 1><8 8

(i) The term ‘communication’ is derived
from the Latin word

(Fill in the blank)
TRIGREIN <ol @iod = o
Tua 2zl (T} 512 27 70)

(i) The concept of audience analysis

includes the research of language
within a group. (State True or False)

Contd.



(iii)

(i)

(v)

(< R Aieichre s @bt (s1i5e ooTe
ORI EE SeeS 91 5T |
(9% 7 Ju57 @3)

Media scheduling does not focus on the

timing of the advertising message.
(State True or False)

Szt e [eslsi IS e @viTo
oy Hwa (o7 @ 95 )

The written content of the
advertisement is known as
advertising (Fill in the blank)

Reioiae e amees Rewidm __ 3f
Gl T | (T N2 97 1)

Which of the following is not included
in an advertising agency ?

Oe (] FEP Qe TeYE T ?

(a) Art director

w1 ot
(b) Copywriter
AT
(c) Artists
el
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(d) Plumbers
2=

(Choose the correct answer)

(¥% TGSl e Tleyear)

is a voluntary organisation that

regulates advertising in India.
(Fill in the blank)

____ (zz ©iges {wieE Fagd 91
CFRA! FF | (T 912 97 70)
(vii) Define advertising appeal. :
Rt S wiges) w2 |

(viii) State the meaning of advertising
budget.

e qcees 9 T 9 |

Answer the following in brief: 2x6=12

woTe [MARISE e Ted faat ¢

(a) =~ State two characteristics of advertising.

R@ioma 70! (@RS S 1 |

(b) Mention two disadvantages of
" advertising through newspaper media.

Ao FIFOd NI QAT 9 [@ioi_ 757
SrjfRel G 0|
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(c)

(d)

(e)

(9)

(h)

State two important roles of an

advertising agency. _
fRreatel e 707 ewge g e Fl
Mention two features of an effective
advertising appeal

51 TP [Felei it 70! tzrﬁ‘ﬁi T
4l |

What are affiliate ads?

QR @« & 2

State two arguments given . by

economists against advertising.
e arm LR feal 701 @
Ty 91

Why is it essential to measure. the

effectiveness of advertlsements?‘
Brealole TR (ST TR Reql SRR 2

Mention two factors affecting audience

analysis.

s e el T4 o ieed Al UCEd
-4 | : :
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(i) State two examples of ou-tdoor
advertising.

AfeReieme 707 Trmae S 901

() Write about two types of ad\}ertising
agencies offering specialised services.

e G Srielepi 794 f[eelsf RE Raw
GEIN

Answer any four of the following questions :
5x4=20
wote Al eI [T BiSoI el foral ¢

(a) Explain some of the commonly used
direct advertising media in India.

TRES ALRICS IS A e [T
MR KEe il w0

~ (b) Discuss some of the important
determinants of advertising budget.

fRoaieieg qiene e wwgs)f Fdres Raw
ST 1 |

(c) Explain the various methods of testing
communication and sales effect of

advertising.

Realoa AN B Pl el A_T S99
ffen A=mfs T i
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(@)

(e)

()

(h)

Discuss briefly the problems of internet
advertising.

Eaill |
Discuss the advantages of in-house ad
agencies.

3-2ITR T GIEETIR ARAPTR R S
4| ‘ :

Explain briefly the communication
process in advertising. |

@me @i afeas [EE s T
Bl

Explain the elements of an effective
advertisement copy.

51 ZFiep] [REts IR SAMFIRR 00 741 |

Write a brief note on ethical aspects of
advertising in India.

gmwﬁ@mtﬂ%@wewmwm
2|

Answer any two of the following questions :

weTe el eHTIed Rl 7o19 Ted foall ¢

(@)

10x2=20

Describe the various methods of setting
an advertising budget.

ﬁ@mmﬁﬁaﬂwﬁﬁﬂ%ﬁmﬁma@'

ol
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(b)

(c)

(@)

(e)

Explain.the diverse testing techniques
used in evaluating advertising
effectiveness. : ‘

Resto173 Fererrel e TRes [iew St
(PETRRY RI R 541 |

Critically assess the significant aspects
of advertising in the context of society.

SeE (erFsbe Retsie Sy s
AAICADASE ST ] |

Describe the factors to be considered
while selecting a suitable advertising
media.

B! TolgE ReivE Mg Ko S AN
el BRI PIIFTIZ I9091 F4 |

Discuss the different types of
advertising appeals adopted by
professional marketers.

cﬂw@a@w@ﬂwmwﬁfwﬁﬁ

R=teie Slitave" [ St |
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